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DESIGN STUDIOS

Bigtime Design Studios : Bigtime Design Studios is a Miami-based boutigue design firm
with focuses in hotel design, restaurant design, bar and nightclub design. Recent accolades include
finalist at the 2018 Hospitality Design Nightlife Awards for Rooftop @1WLO, 2018 Top ID Award from
NEWH, 2018 German Design Award Winner for Township, 2017 Structure Awards for The Queue.

Interviewer & Editor : Kim Eunj
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Bigtime Design Studios is a creative group that is not bound to a definite way. They create a style that
will last a long time in people’s memories that are active in various fields such as restaurants, hotels
and nightclubs by applying each of the necessary elements that are separated by space usage. In
addition, they try to include the story in space to create exclusive uniqueness and atmosphere for each
project and to draw reaction. Among them, the appearance of <Cash Only/Chop Suey> decorating the
entrance wall is remarkable while the old fashioned accessoriés are harmoniously combined. And it
offers intense visual effects with antique elements, customized lighting and colorful graffiti all over
the place, and it also shows a unique space that reveals the sensitivity of Bigtime Design Studios.
By contrast, <Postcard Inn Resort> welcomes people with an extremely comfortable and natural
appearance. The lobby is designed with planned pattern, configuration and recycled materials to
allow local feeling. Their performance is very anticipated who wish to meet the needs of the clients
and add value to every project.

Bigtime Design Studios deals with various fields of design including interior, branding and logo
design. Is there particular reason or purpose that you have started with these various design?
We believe that design driven concepts are akin to a great book. They should be savored one page at
a time. When we create a concept we begin with what is sounds like, not what it looks like. When we
can articulate what the story is only then can we design the process with which the pieces all start to
make sense. By incorporating all facets of the design process, including branding and identity we can
control the brands message through the entire process.
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in different fields?

Our process is the same whether a cruise ship or a boutique hotel. The consideration for us is to

o
_—

determine the ethos or heartbeat of the brand, both where they are currently and where they want to
¥ | go. When creating a new brand, we have a specific precess that allows the client to help us create
ALy EEE ' a vision for them. We work with them on core values and brand mission which helps us create the

-
jL U8 & i vernacular with which the design is developed.
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What do you think the basic skills and qualities that an interior designer should have?

|

Curiosity. A quest for learning. Aside from the obvious skills which are learned in school or on the job
training, an interior designer should want to create things that have not been experienced before, or if
s0, be able to bring light and inspiration to new ways to tell an old familiar story.

CROBAR MIAMI

Your projects look vintage, modern and unique in its style. What is so special about Bigtime Design
Studios in terms of its design?

We are masterful at combining what was, what is and what will be. People respond to the past. We
often find iconic cues from different era’s that serve as the foundation to a subtle familiarity that
opens the door to introduce what is to become or what has yet to happen. Trends are not intentionally

- created. They are organic in nature and to stylize and create unique and daunting concepts are easier

with a subtle nod to the past.
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Was there any project that was particularly memorable or difficult among your projects since the
establishment of the firm? Please give an example.

Working on a cruise ship. A cruise ship is @ microcosm of a mini city that happens to be on the
water. A study in sociology of design. So many different people will ultimately experience your
design. Thousands of people a night will participate in the experience you created. That is a lot
of pressure and as cruise ships represent the cutting edge of technology and entertainment our
experience working for Carnival was probably oﬁé of the most challenging and difficult projects we
have worked on.

Do you have any hobbies or everyday activities as a source of inspiration for design?

My hobby is work. | am an amature builder and constinatly am working on projects that are hands
on...my hands. | learned to weld so | could understand the properties of steel. | learned carpentry so
| could understand the concept of detailing and joinery. | find inspiration in the work of fabrication.

Please tell us about your works in progress.
We are involved in designing a high speed train project in Florida. It is the first of its kind in the USA and
we are working on both the cafe car along with 9,144m of state of the art wellness/fitness concept.
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> BAR > Fort Lauderdale
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CASH ONLY

BAR

LOGO

Design: Bigtime Design Studios Location : Fort Lauderdale,
Florida, USA Built area : /89m* Completion : December
2016 Photographer : Craig Denis Editorial designer :
Choi Sejung Editor : Kim Eunji

The space is a homage to music as a medium and the relationship between man and
music. As soon as you enter you're confronted with the eight track wall composed
of roughly 2,000 eight tracks producing a moiré pattern. The Cha-Ching chandelier
centerpiece hangs over the bar. The bar top is butter squash laminate reminiscent of
Grandma'’s kitchen. The rock wall was restored to a flagstone appearance with each
rock painted by hand. Facing the stage you feel the bass from massive speakers
hidden behind custom made, oversized speaker grills designed to mimic the look of
L100 speakers of the 70s. Approaching the stairway to the 2nd floor you pass a 1.5m
tall Tab can. The same can of pop made popular in the 60s. Upstairs the vibe becomes
intimately nostalgic. Wood paneled walls, vintage furniture, a 4.8m faux record console
and bookshelf tease the DJ to pull out his record collection. Adorned with tchotchke
pieces and vinyl records the bookshelf is the main feature of the room. A chevron
pattern laminate top and red, tufted leather bar die beckon you to the bar. Tucked
in the corner is a beer and shot bar like one you might find in a friends basement
from a bygone era. As a whole the spaces offer something nostalgic for the older,
sophisticated crowd while simultaneously providing a sense of discovery for a younger
generation so ‘connected’ by technology and yet unaware of the physical mediums of
music that laid the foundation for a relationship between man and music.

Text offer : Bigtime Design Studios
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I MAIN ENTRANCE 3 BAR 5 STAGE 7 DJ BOOTH

2 VESTIBULE SCREEN WALL 4 VIP 6 RESTROOM 8 BUILT-IN BOOKCASE
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Design : Bigtime Design Studios Client : Carlyle Group
Location : Islamorada, Florida, USA Built area : 186m°
Completion : February 2016 Photographer : Craig Denis
Editorial designer : Choi Sejung Editor : Kim Eunji

The lobby of this boutique hotel is on the sight of a former gas station on your way
to the Florida Keys. The building, though new has a modicum of Googie architecture
meant to evoke a road trip escape as you pull up. Located directly on the Pacific, this
fishing resort was meant to preserve its historic roots from the 60s through today
and beyond. The ceiling is repurposed driftwood that was salvaged from the sights
previous tenant. The light fixtures are representative of the crab and lobster pots that
generations of men fed their families as Florida Keys pioneers. The center core of
the space is the herringbone and sand cement tile surrounded by oversize concrete
natural tiles. The intention was to bring the water and sand as a ripple directly into the
lobby as you enter. The focal point is the reception desk. It is comprised of over 700
books all which were hand-picked for both size and content. The Keys all have a story
to tell and this piece was created to help pay honor to those stories. From Hemingway
to how to bait a Tarpon the spline out books were placed discreetly to create a moiré
pattern which when complete took on a life of its own. The historic heyday of this
property was the 60s and 70s. The FF and E took on an up styled spirit and color to
feel vaguely familiar and yet newly minted. The graphic pattern is a custom designed
print that was a loose homage to Peter Max and his ‘flower’ stickers that embodied a
stylistic and free spirited period of history. The window treatments are really fish box
twine used to secure the nets as they are off loaded with the days catch.

Text offer : Bigtime Design Studios @
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> RESTAURANT > Islamorada

Bigtime Design Stydios, ..o

Design : Bigtime Design Studios Client : Carlyle Group
Location : Islamorada, Florida, USA Built area : 492m’
Completion : August 2016 Photographer : Craig Denis
Editorial designer : Choi Sejung Editor : Kim Eunjl

The playful and whimsical design concept of <Ciao Hound> was to take the traditional
talian restaurant and turn it on its head with a style and atmosphere unique to the

~lorida Keys. The location’s historic setting at the iconic beachside resort Postcard

nn provided the foundation for a laid back, dog friendly, inside/outside casual yet
spirited dining and drinking concept. The Italian fare inspired to create word play with
the name and the graphics and interior design incorporated into what the designers

designed to be a modern day classic. Where you would expect to find walls adorned

with photos of ‘Nona and fami
an enormous chalkboard wa

a cornucopia of glass jars fil

y" instead you find oversize dog art printed on plywood,
| with menu and hand drawn doodles, shelving with

ed with anything from olives to Skittles candy. On a

relatively low budget the creative direction included Italian tomato can labels from
the 1960s printed directly on plywood and hung as a group in fresh poppy colors. The
outside area continues this concept by introducing a new approach to outdoor dining
by including design elements catering to a rarely thought of guest. Man’s best friend
wanders through an experience unique to himself. Water and food bowls, dog menus,
and a mini-outdoor dog park on the patio complete the moniker, <Ciao Hound>.

Text offer : Bigtime Design Studios O
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Rivaling rooftop F&B outlets in Los Angeles, New York City, and Miami, this
space is the city’s first rooftop bar and lounge. As an upscale casual concept it
is surrounded by a panoramic city skyline. The 464m? open-air bar and eclectic
lounge envelops patrons in a lush garden in the sky with green foliage popping
amid a natural and neutral decor. IPE planters surceqnd a blackened Victorian
steel trellis from which topiaries and festoons are suspended creating an intimate
sense of drama and a layer between the guest and ihe' open air. In the corner
37m? were captured to create a park spirit. The center piece is a 4.5m Clusia tree
that completes the central part spirit in this'area. Another level was create__d with
a flamed blackened steel floating trellis set at 2.7m to create another in atr level
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Moroccan mosaic bar die punctuate the eclectic ethos of this concept Various

el LRhe S et gy s A .grr.*_.::ﬁ_g_:

species of landscape were used to help highlight zones within the overall space.
From Sansevieria to Asparagus fern comblned with intentionally faux boxwood
hedge helped provide an extremeiy,{ush 3‘51 sophisticated aesthetic. To create a
geometrically appealing inner vhwhme'Wanswe city vista, Lady Palms along
with Clusia of various helghm werqmed in create the traffic patterns and mark
the peths eftravel The lot its f blends tun‘ tile, outdcc; ms and a dramati
communl‘ty fire table to crea‘!e a'_, phistica with:
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Design : Bigtime Design Studios Client : The Restaurant
People Location : Fort Lauderdale, Florida, USA Built area :
929m* Completion : October 2015 Photographer : Craig
Denis Editorial designer : Choi Sejung Editor : Kim Eunji

Housed in a 929m¢, heavy timber frame this nautical space served as an inspiration
for this project. Skinned with Cedar panels, the ‘Post and Beam’ architecture was
articulated to create the spirit of the skeleton of a mighty steamer. The bar, location
under the ‘bell tower’, provided a 9m expanse of soaring ceiling to create a Swarovski
Inspired crew oar sculpture. Salvaged crew oars with original boat, numbers and
colors are arranged around a black, spiral, steel frame like crystals draped on a
delicate chandelier. The upscale waterfront theme continues with demising walls
of ship rope and steel turnbuckles mortised into the floor. The design story required
an authentic, re-purposed and yet sophisticated finish that presented a challenge in
incorporating thematic design elements while avoiding a final ‘theme venue’ feel.
The entrance features a 60s era Old Town canoe sourced in upstate Maine and
meticulously restored. This artful piece is a gesture of youth and vintage folk art. It
also serves as the light fixture in front of the azure porthole doors. Below the main
bar is what was to be a ceviche bar; the top hand formed and shaped by a classic

car chassis fabricator using hand tools and many band aides! The open kitchen and

dining room are divided by gilded ship he

main dining from the private dining room.

m 3D acrylic panels which separate the

The lighting design was a combination of

framing projectors and theatrical ellipsoida

and elements. Text offer : Bigtime Design Studios =)
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FLOOR PLAN

1 SERVICE STATION

2 BANQUETTE SEATING

3 BOOTH SEATING

4 MAIN BAR

5 CEVICHE BAR

6 OUTDOOR DINING

7 STAGE

8 OUTDOOR BAR

9 BAR LOUNGE

10 FIRE LOUNGE

11 WATER DINING

12 GARDEN DINING

13 GRASS AREA
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>HOTEL > Miami Beach
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Design : Bigtime Design Studios Location : Miami
Beach, Florida, USA Builtarea: 195m’ Completion :
February 2017 Photographer : Craig Denis Editorial
designer : Choi Sejung Editor : Kim Eunji

As historic landmark buildings, the concept of what was, what is, and what will be
Is translated into the public space decor with classic modern language that is both
timeless and yet familiar. Located in the heart of South Beach this space is part of a
collection of five landmark Art Deco structures, combined to make one property. Though
each building is an Art Deco jewel in its own right, it is the block long park that became
the grounding theme and thread that sparked the overall design concept. More than a
boutique hotel, the design concept was to create a whimsical park-like atmosphere as
the central hub and focal point for the surrounding buildings and central space for the
obvious and the sublime. Programming included a bar that would not feel ‘bar-ish’ but
as a community table more fit for a global dinner party than a craft cocktail. This bar is
a centerpiece and both as overscaled as it is functional. Ownership’s intention was to
embrace Miami’s Latin heritage and the spirit and ethos of Brazil 66 by introducing a
stepping off in color and texture. A hint of Brazil 66 playing in the background, mixed
with flea market gems, the concept was inspired by the cultural melting pot of South
Beach. The exterior of the building was brought back to its 1943 glory, while the interior
space is adorned with warm woods, a light and‘airy palette of off-tone neutrals, whites,
grays, with patterns and bold pops of color in art and accessories all South American
stylistic cues - woven patterned accents along with handmade tapestry pillows and
throw rugs - blend with modern detailing and grounded by the 1940s terrazzo floor

brﬂught to its original luster. Text offer : Bigtime Design Studios &)
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1 ENTRANCE

2 RECEPTION

3 LOUNGE

4 BAR
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ime Design Studigs, ...

> RESTAURANT > Tallahassee

Design : Bigtime Design Studios Client : The Restaurant
People Location : Tallahassee, Florida, USA Built area :
743m? Completion : November 2016 Photographer : Craig
Denis Editorial designer : Choi Sejung Editor : Kim Eunji

Located in an old train yard, <Township> is part of a repurposed entertainment
district in downtown Tallahassee. The developer’s vision was to build a new structure
that felt original to the industrial area. The designers designed a new building for
this very specific concept. As the shell structure was monolithic they created a
‘building inside a building" whose exterior provided for an L shaped massive bar
dining counter and the interior of the kitchen and back of the house functions. This
interior building was intended to feel as though they disassembled an old structure
and inserted it into the new. It was clad with oversized glazed tile to resemble an old
library or elementary school facade. With 7.6m ceilings in the center of the interior
dining room, the perimeter is surrounded by garage doors that emulate a loading dock
while functioning as an inside out dining experience alongside a 464m? garden space
designed to look like it was once the loading dock and its roof had disintegrated over
time. This allowed them to create an open-air space/garden where they provided a
retractable roof system so the garden could be utilized year round. To create scale in
the space they crafted a steel grid ‘awning’ that formed an intermediary level in the air
and a way to light up the ‘baby’ building in the "big boy’ building.

lext offer : Bigtime Design Studios G
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1 BAR

2 KITCHEN

3 INDOOR SEATING

4 OUTDOOR SEATING
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POSTCARD INN RESORT

The lobby of this boutique hotel
15 on the sight of a former gas
station on your way to the Florida
Keys. The building, though

new has a modicum of Googie
architecture meant to evoke a

road Lrip escape as you...

=> (J70page
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CIAO HOUND

The playful and whimsical design
concept of <Ciao Hound=> was

to take the traditional Italan
restaurant and turn it on its head
with a style and atmosphere
unique to the Florida Keys. The

location’s...

>> ()T6page

ROOFTOP @1WLO

Rivaling rooftop F&B outlets in
Los Angeles, New York City, and
Miami, this space is the city’s
first rooftop bar and lounge. As
an upscale casual concept it 18
surrounded by a panoramic city
skyline...

>> ()82page

BOB Special - BIGIIME DESIGN STUDIOS

The space 1s a homage to music as a medium and

the relationship between man and music. As soon as
you enter you're confronted with the eight track wall
composed of roughly 2,000 eight tracks producing a
moiré pattern. The Cha-Ching chandelier centerpiece
hangs over the bar. The bar top is butter squash
laminate reminiscent of Grandma’s kitchen. The rock

wall was restored to a flagstone appearance with each

rock painted by hand. Facing the stage you feel the
bass from massive speakers hidden behind custom
made, oversized speaker grills designed to mimic
the look of L100 speakers of the 70s. Approaching
the stairway to the 2nd floor you pass a 1.5m tall Tab
can. The same can of pop made popular in the 60s.
Upstairs the vibe becomes intimately nostalgic. Wood

paneled walls, vintage furniture, a 4.8m faux record

console and bookshelf tease the Dd to pull out his
record collection. Adorned with tchotchke pieces and
vinyl records the bookshelf is the main feature of the
room. A chevron pattern laminate top and red, tufted
leather bar die beckon you to the bar. Tucked in the
corner 18 a beer and shot bar like one you might find
in a friends basement from a bygone era. As a whole

the spaces offer something nostalgic...
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